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Over a Century of Service!

Tourism Department Designs “SAFEcation” Marketing Program
Governor Lee in August allocated $15 million of the CARES Act funds received by Tennessee to be distributed to the
official Destination Marketing Organization (DMO) in each of the 95 counties. These reimbursable funds were to be used to
promote safe travel to their respective areas. As the official DMO for Hamblen County, the Chamber was eligible for up to
$82,000. Travel sentiment studies were showing that rural areas were going to be the first to see visitors return once they felt
comfortable venturing out. With that in mind, we developed the Morristown: Your SAFEcation Destination marketing plan to
promote our outdoor venues.
First and foremost, we wanted our front-line hospitality workers as well
as our visitors to feel safe. To that end we purchased 2,000 branded masks and
5,000 two-ounce hand sanitizers from Chamber member, Advertising Expressions. These were distributed throughout the community. A very small quantity
of masks is still available from our office as are hand sanitizers. Feel free to stop
in should you or your business need either.
Chamber members South Marketing Group and The High Road Agency
worked closely with the development and implementation of our marketing campaign. The URL safecationmorristowntn.com was purchased and High Road designed a micro-website highlighting our many outdoor attractions and activities. The site went live in mid-November. Billboards were place on northbound I-75 in Rome, GA and southbound I-81 north of Bristol, VA (image). As of this writing,
these boards have generated over 5 million impressions in the twelve weeks they have been up. A four-month Instagram and
Facebook campaign promoting disc golf, mountain biking, fall foliage, and spring get-away planning was designed and implemented by South Marketing Group. These static and video ads have generated 1.1 million impressions. Various 90 second videos are in the final stages of development. These highlight mountain biking, disc golf, lake and water activities, camping and
hiking, family fun, downtown Morristown, and Panther Creek State Park. Museums and events videos will be added soon.
The campaign’s primary focus was on our outdoor assets, with Cherokee Lake and Panther Creek State Park figuring
prominently. PCSP reported a 68% increase in campground revenue during the months of September-November over the same
time period in 2019.
These funds have enabled us to introduce the Morristown/Hamblen County area to a much wider audience that we hope
will visit us in the new year.
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Enjoy lunch in the comfort of your own office, while joining the Chamber leadership for a
recap of 2020; a look into 2021, the presentation of some very special awards and your
opportunity to win prizes. Keep watching your e-mail and Facebook for how to join.

A New Opportunity
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021 is looking to be a very exciting year as we are excited to absorb the Crossroads Downtown
Partnership into the Morristown Area Chamber of Commerce. There will be no requirement for
any Downtown Morristown business to be a Chamber of Commerce member and each business
will be offered much greater marketing and social media opportunities than before regardless if
you are a member or not. Chamber Members will get additional marketing through Chamber of
Commerce social media resources and other marketing channels but non Chamber members will
get full marketing on Downtown Morristown TN social media, print, training and other media and
marketing opportunities.
The former organization will no longer exist, but the positive work they have worked toward
downtown will continue as the Chamber looks to hire a new staff person, revamp committees with
a focus on the 4 pillars as highlighted by the national main street program and renews focus on
business, business owners and downtown properties. We hope to create a better understanding that
downtown isn’t simply two blocks of main street but stretches from Fred Miller Park to Rose Center to Sherwood Commons to the farmers market and everything in between. There is strength in
size and stature and without these enhanced areas, we would represent one of the smallest downtowns in the State of Tennessee. Downtown has seen much success in new business attraction as of
late, but our goal would be to not stop marketing until every space is filled with unique businesses.
The first regularly scheduled event downtown is the Craft Fair the 3 rd week of April. Based on
COVID regulations, this and future events could change, but in the meantime, we need to make a
strong early marketing push for the first quarter. Expect to be contacted soon as each business will
be highlighted individually on new social media platforms and strategies for how to circulate the
value greater than among our own community will be discussed.
An immediate impact in marketing will be felt as the Chamber will invest in enhanced social media presence for all businesses regardless of Chamber membership. If a downtown business isn’t
as social media savvy, we will offer trainings and education opportunities to ensure each business
in on equal footing. We will essentially pay to help get you set up and active on all social media
platforms to make sure you aren’t missing out on potential customers. The Chamber will also invest on additional marketing to ensure we are attracting “outside the region” visitors to Morristown as 100% of funding for Downtown Morristown is provided by hotel and motel taxes and
sponsorships. Heads in beds overnight allow these investments to be made downtown so we have
to examine which events can create the opportunity to encourage overnight stays and support those
opportunities with greater support. We fully understand all events won’t be able to accomplish this
goal and want downtown to know we will market any event downtown with the same effort. We
must promote a unified and consistent message and that message should be loud and clear, Downtown Morristown is open for business and creates a friendly environment to customers and visitors. This should be a unified voice in partnership with the Chamber and merchants as together, we
all can reach a much greater audience. If you need assistance prior to a new director being hired,
please call the Chamber of Commerce and we will fill the gap for the next month or so until someone is in place.
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Bluemont Group, LLC
dba/ Dunkin’
2902 W. Andrew Johnson Hwy.
Morristown, TN 37814
www.bluemontgroup.net
Margo Hughes, Director
Becky Jones, District Manager
Rachel West, Market’g Spec.
Donuts
Coffee

YOUR NAME COULD BE LISTED
HERE ! If you know of someone who
should be a member of the Morristown
Area Chamber of Commerce, please contact Pat Seaver, Director of Sales and
Marketing at:
membership@morristownchamber.com
or call 423-586-6382.

When you are Looking for a
product or service
Don’t forget to use our on line
Membership Directory at
www.morristownchamber.com

To support the businesses who
support our community through
their Chamber investment.

Gov. Lee Announces New COVID-19 Vaccine Eligibility Tool
Provides Tennesseans with Vaccine Updates

NASHVILLE, Tenn. – Tennessee Governor Bill Lee announced a new digital tool to help inform Tennesseans when
they will be eligible to receive the COVID-19 vaccine.
“In addition to creating a strong infrastructure for distribution, we’re currently one of the top states in the nation for total
doses administered, vaccinating more than 150,000 Tennesseans in just two weeks,” said Gov. Lee. “This tool is yet
another step we’re taking to provide Tennesseans with critical information as our vaccine supply increases and more
phases become eligible.”
The eligibility tool allows users to opt-in to receive updates and notifications about their vaccine phase and provides
risk-based and age-based phase information at the county level.
Vaccine phases and the current estimated vaccine timeline can be found here.
The eligibility tool and COVID-19 information can be accessed at https://covid19.tn.gov/.
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Congratulations!
January

Congratulations!
4thQtr.

Ambassador of the Month

Ambassador of the Quarter!

Tonya Hall

Rachel Westra
City of Morristown

College Park Pharmacy

Featured Gold Star Members
The Chamber boasts over 85 member businesses designated as Gold Star Members. Each
month we are proud to feature, on a rotating basis, six of these special investors.

www.iconex.com
www.harrisoncc.com

www.tennovajefferson.com

www.lebelcommercial.com

www.revidarecovery.com

www.tufftorq.com

The Gold Star designation is for members who support the mission and program of work of the Chamber through
increased financial investment. Gold Star members receive special recognitions and benefits throughout the year in
return for this increased investment. If your company would like more information on becoming a Gold Star member, please contact Pat Seaver, 423.586.6382 or membership@morristownchamber.com
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Mark Your Calendars!
Monday, January 18
Chamber Office Closed in observance of Martin Luther King Jr. Day
Tuesday, January 19
Grand Opening Ribbon Cutting — Bluemont Group, LLC dba/ Dunkin’
2902 W. Andrew Johnson Hwy.

9:30 a.m.

Thursday, January 21
Grand Opening Ribbon Cutting — Bluestone Label Company
119 S. High Street

1:00 p.m.

We encourage you to reach out to us here at the Chamber if you need assistance.
Marshall Ramsey, President

president@morristownchamber.com

Debra Williams, General Manager

manager@morristownchamber.com

Jodi Barnard, Business Development Specialist

industry@morristownchamber.com

Anne Ross, Director of Tourism

tourism@morristownchamber.com

Pat Seaver, Director of Sales & Marketing

membership@morristownchamber.com

Rogie Bebber, Customer Service Specialist

macc@morristownchamber.com

www.morristownchamber.com

Times Available for Counseling Sessions

Aundrea Wilcox, MBA

at the Morristown Area Chamber of Commerce

KOSBE Executive Director

For appointment times call (423) 392-8825
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